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Municipal elections: Research indicates that South
Africans will head to the polls

With the South African municipal elections due to be held next week on 1 November, all attention has been on municipal
politics for some time now. The burning question is - will South Africans seize the opportunity to make their voices heard?
We did some research to find the answer.

South Africans are hungry for change

According to our data, and a recent online survey completed on the topic (amongst our
online panel of South African adults), South Africans are hungry for change and are wanting
to see a different political representation to what is currently in place at a municipal level.
Only 21% want to see the current party retain its leadership position in their ward/region,
while 44% are hoping that a different party will take up the reins in their ward.

Tessa Ba'}on 13% are hoping that an independent candidate will win, and 22% are hoping that a newly
established party will succeed in taking over. These results signal definite opportunities for

new parties and independents to rise to the top and show South Africans what they / their parties are capable of.

What are you hoping for as an outcome of the municipal elections?

21%

But will South Africans go and vote, and will they vote accordingly?

The 2016 municipal elections saw voter turnout at 58%. As we head to voting stations on 1 November, 68% of the
respondents say they are definitely going to vote, 21% are unsure if they will vote, and 11% are definitely not going to vote.
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Are you voling in the upcoming municipal election?

11%

While the desire for change is high, 34% of respondents say that they will be voting for the same party they have always
vote for. Just over a third will be changing their vote and voting for a different party. And 20% have yet to decide who they
will be voting for.

To summarise, a fifth of respondents are undecided about whether they will vote at all, and many are still unsure as to
where they will place their ‘X’.

Voting is crucial if you want change

While we noted some apathy around voting in the past, South Africans do seem to be optimistic about the power and
possibility for improvement that elections can bring. 56% feel that it is important to exercise their right to vote, and 28% feel
that they are voting in this election with the hope for change and better run municipalities.

When it comes to the more apathetic attitudes around voting, we see very low percentages:

¢ 4% don’t care about municipal elections
e 7% don’t feel it will make a difference
e 4% feel that all parties are mostly the same, so it doesn’t matter who you vote for

With South Africans exhibiting positive attitudes towards voting and a desire for change, will this election effectively reflect
the change that the public are saying they want?

For more information on this research, please contact Tessa at KLA: tessab@kla.co.za.

About KLA

We're a full-service market research agency known for taking on clients’ challenges and working alongside them to find
solutions. We get that marketing strategy, brand consulting and UX are part of the picture. That performance, bottom lines
and results matter. That the world is complex and competitive. And that distillation is as important as interpretation.

We get that there’s something bigger than data; that designing smart research means asking the right questions, in order to
see the world through a different lens. We get that meaningful work comes from authentic connections, and that partnership
is the bridge between goals and successes. We get to the bottom of what people really think. And why.
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